TRAILHEAD

OVERVIEW

Trailhead is an e-commerce platform that
allows users to search and book campsites
throughout North America, as well as providing
them the opportunity to bookmark places, rate
them, and review them. Each campsite/location
has a list of amenities and accommodations,
as well as pictures and information about
parking and local resources near the site.
Trailhead is catered to campers and hikers who
are interested in locating, booking, and rating
campsites throughout North America. They
consider themselves outdoorsy, and often spend = Hello, Emily T
time trekking or hiking to live a healthier lifestyle. —

Your Ratings

THE PROJECT l".

Trailhead was in need of a mobile application PPy
or website for e-commerce that conveyed an u 3.6
adventurous, outdoorsy feel. They also needed
an animated logo for social media, promotional
videos, and website/app banner. Alongside the Community Ratings
animated logo, the application also needed
micro-interactions and a splash screen.

Thhis case study showcases the design process =
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of the Trailhead app from sketches to final 3.8 4.3

animations, as well as the faced challenges and |
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successes achieved along the way.
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RESEARCH

The project started with a research stage that involved looking for competitors, studying
their visual identity, and coming up with Trailhead’s own visual identity. | began the
research process by creating a moodboard of images that captured the brand’s warm,
adventurous, and rural spirit. Images of people camping and having a nice time further
emphasize Trailhead’s commitment to provide the users the opportunity to book an
experience especially tailored to them, resulting in higher customer satisfaction. After
designing the moodboard, | began searching typefaces and colors that resulted in an user-
friendly interface. All Round Gothic was the final typeface selection because of its rounded
appearance, which conveys a friendly and warm personality. | also selected Futura PT for
the app’s body copy because of its versatility and easy readability. The colors for the logo
also convey the rugged and adventurous spirit of Trailhead. The greens represent nature,
while orange represents warmth and also reminds the user of bonfires.
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INITIAL DESIGNS

This stage involved brainstorming the first logo sketches and developing the strongest
concepts into roughs. At this point, | had to take into consideration the fact that the logo
would be animated; therefore, | had to brainstorm logos that wouldn’t be too complex to
animate but also communicated the app’s purpose and spirit. The logo sketches included
imagery that represented common objects or natural features found in campsites and
surrounding areas. After selecting the three strongest concepts, | developed them into
roughs and applied the color palette chosen during the research phase. Finally, I chose the
backpack logo as the final solution. This object is almost imperative when going camping
or hiking, and overall the logo had potential for a fun animation. After designing the logo, |
started developing a wireframe that served as the app’s foundation. Although each page is
different, the wireframe establishes the final placement of the navigation menu, hamburger
menu, logo, and greeting. After receiving feedback, | made some adjustments that led to the
next stage of the design process: designing micro-interactions and the final solutions.

810 all

@

/// mﬁf"’ A {-\R'}\‘t\i — Hello, [name] '@'
TRA ) E
ABAILMERD @ st oo ]

G TRAiLHEAD Featured Site

N ((;
railhead

/11\\»{\/ > VA -
;;éa‘n\é%ai trail @head
TRF\\\- TRAILHEAD
&/HEAD
) 09
CTRALA T e TRAIL
(HEAD ALIUEY HEAD

3 | Cose Study: Trailhead Vanio Llerena




REFINING + MICRO-INTERACTIONS

At this point, | changed the typeface of the logo from Filicudi Solid to All Round Gothic Bold
to improve maintain the rounded appearance in every aspect of the logo. After finalizing the
logo, | started designing the microinteractions and splash screen. The splash screen consists
on the animated logo “jumping” while a rectangular frame loads. The animation keeps the
user entertained while waiting for the app to fully load. After finishing the splash screen, i
moved on to the micro-interactions. The first one is a pop-up window that occupies half of
the screen, and it slides up when the user successfully books a campsite. The second micro-
interaction consists of a bar with a fireball icon that moves from left to right. As the user
moves the fireball icon, the bar’s gradient fill starts to load. This animation shows the user
how to rate each site and makes the app more engaging.
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CONGRATS!

YOU ARE ALL SET!

ANIMATING THE FINAL DESIGNS

The final stage of the project consisted on finalizing the app’s pages in lllustrator and
importing the files to create the final composition and animations in After Effects. | designed
the home page, ratings page, booking confirmation page, campsite page, maps page, and
the profile page. | used the same warm and nature-centered color palette of the logo, and
kept the designs user-friendly with intuitive icons and easily-readable typefaces. The final
deliverable is a video that showcases a demo of the app fully animated in After Effects.
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Fall Lake E:ompground

Ely, Minnesota.

Beautiful campsite located at the shore of Fall Lake, and
surrounded by pine, aspen, and fir frees. The campground
also has a swimming beach ,playground, picnic area,
canoeing and more. Ideal for the whole family!

[ Averace rarinc |

@ Fall Lk Rd, Ely, MN 55731
4.5/5

\ (218) 365-2963
Open May 1 - October 1

BOOK NOW

Amenities and Acommodations:
+ Electricity hookups « Picnic area
+ Fire rings + 1.5 miles hiking fral
+ Latrines + Firewood

SEE ALL AMENITIES AND ACCOMODATIONS
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40 Bookmarks | 30 Reviews 10 Badges

ADD CAMPSITE

Mirror Lake Campground
Kamas, UT. | Your Rating: 4.8/5

Favorites

Your Review: I spen! a beauiful weekend
ot Mirtor Lake surrounded by breathiaking
sights and the best company..” Read more

June Lake Campground
June Loke, CA. | Your Rating: 4.7/5

Your Review: “lune Lake offers sonning
sights, excifing hiking tofls, and @ good
variety of ameniies in each.. Read more
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Booking Details
PERSONAL DETAILS
Name: Emily L.

Lastname: Clark

Email: emiclark@gmail.com

Phone: (919) 123-9356

Address: 321 Maple St. Raleigh, NC. 27513

CAMPSITE DETAILS

Site: 003, Loop LAKE (tent only, nonelectric)

« Pets allowed « Grills/Fire ring

« Campfire allowed  * Tent pad

o Tent « Picnic Table
Date: 05/03/25 - 05,/04/25 (one night)
Check-in: 3 PM Check-out: 1 PM
Guests: 2 Vehicles: 1
PAYMENT DETAILS

Total: $40.00 (+ taxes & fees)
Payment Method: VISA credit card
Cardholder: EMILY L CLARK
CVV: XXX  Exp.Date: 03/27
N: ** ¥ * 25 x 223408
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AVERAGE RATING

TAP TO SEE ALL RATINGS

Community Ratings
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‘ Q_ Search your next adventure.. ‘

e of the Week

Fall Lake Campground
Ely, mn.

AVERAGE RATING.

@ Fall Lk Rd, Ely, MN 55731

\(213) 365-2963 4.5/ 5

Your Bookmarks

Mackinaw Mill Mirror Lake mt. Baker
Creek Camping Campground Nationa
iy, MI Kamas, UT. Dartingon,
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ADD CAMPSITE

Mirror Lake Campground
Kamas, UT. | Your Rating: 4.8/5

Favorites

Your Review: I spent o beautful weekend
| o Mirror Lake surrounded by breathioking
sights and the best company. The site was.
peaceful and well-mainfcined, with clear
waters and scenic foil. It was the perfect

escope from everyday lfe." #

June Lake Campground
June Lake, CA. | Your Rating: 4.7/5

Your Review: “June Lake offers stunning

Each site is cloon and well-equipped,
making i easy fo enjoy the ovidoors

without sacrificing comfort. * #

Zion Canyon Campground
Springdale, UT | Your Rating: 4.5/5

Your Review: “Zion Canyon Campground
offers a fontastic base for exploring Zion
Nationl Park. Clean and well-mainfained,
with easy access o fails and the park's
stunning landscapes. s @ peaceful spofl”

Upper Pines Campground
Yosemite Valley, CA | Your Rating: 5/5

Your Review: My favorite spot so farl The.
sitesis spacious and well-mainfeined,
surtounded by fowering pines and just @
short distance from Yosemite Valley's iconic
landmarks. Ifs notural beauty!

SCAN THE QR CODE TO
SEE THE APP DEMO.
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